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(Bart h hrh kam theo Q,uy6t djnh 86 953 /QD-UEF ngay Of thdng 6 nam 2026
caa Hieu tru&ng Truang Dd hgc Kinh ta - Tai chinh TPdnh ph6 Ha Chi Minh)

Is TH6NG TIN CHUNG

1.1. Gi6i thi€u v6 chuo'ng trinh dao teo

Tan nganh dao teo:

’_ - Ten tiang viet: MARKETING
- Ten ti6ng Anh: MARKETING

Mg nganh dao t40: 8340115

Trinh d6 dao tao: ’Fhac si

Thai gian dao teo: 2 nam

T6n vin bing:

- Tan ti6ng Viet: Bang th PC sT nganh Marketing

- Tan ti6ng Anh: Master of Marketing

B8c trinh dQ: Bjc 7 Khung trinh d6 qu6c gia viet Nam.

I)jnh huang dao t4o: £)jnh huang ang dung.

Kh6a hQC ap d\Ing: 2026 - 2028

1.2. Muc ti6u dao tao

a) Mvc tiau chung (Program Goals)

Dao t go th@c sT Marketing theo djnh huang ang dIIng trang bi cho ngudi hgc

ki6n thOc thvc agn, chuy6n sau trong Marketing tr6n tha gi6i va Vi§t Narn; c6 nang

lvc nghi6n cdu khoa hgc ti6n ti6n ang d IIng vao th\rc tian; c6 ky nang nghi§p VP

chuyen m6n; d§c ljp, sang t40 trong nghien eau, giang d4y va ho4t d6ng thvc tian

Marketing, phat tHen ngh6 nghiep ban than thich nghi trong mai trudng bien dOng,

c@nh tranh va bai canh hOi nh8p toan cau.

b) MVC ti6u cv thi (Program Objectives - POs)

POI (Ki6n thac): Clung cap cho ngudi hgc ki&n th&c nan tang v& triM hgc;

kien thtrc th Irc ta siu, rQng, ki8n thOc IV thuy6t chuy6n siu, hien dpi va Markcting;

I<ian th(rc li6n nga:nh thu6c linh vbrc 1<hoa hpc xa hQi va hanh vi, kinh doanh va quan

It
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P02 (KP ning): Ran luyen cho ngu6'i hgc ky nang t6 chac, quan tri va quan IV

ho@t dOng ngh6 nghiep trong linh vlrc Marketing; ky nang phan bi§n, phan tich, t6ng

hqp va danh gia dtI lieu, th6ng tin mOt cach khoa hgc va tian tian; kp nang truyen ba,

ph6 bi6n tri thOc trong linh wrc chuy6n m6n ngh6 nghiep.

P03 (Mac tv chi vi tr£ch nhi€m): Phat tri6n cho ngudi hgc V IIlac d40 dac

ngh6 nghiep, 9 thOc trach nhiem ceng d6ng; nang lvc nghien cDu tIng d IIng, tv djnh

hu6ng, (hra ra nhfrng sang ki6n quan trQng, nhtmg k&t lu8n mang tinh chuyen gia;
nang lvc, quan IV, huang dan ngud'i kh£c, danh gia va cai ti6n cac ho4t dang chuyen
m6n

1.3. Ti6u chi tuy6n sinh va cic yau eau diu vao

1-h jlc hien theo Quy cha tuyen sinh va dao t40 trinh d6 th BC sT hien hanh caa 136

Giao dVC va Dao tPO va De an tuy6n sinh caa Trudng DBi hpc Kinh td - Tai chjnh

Thanh ph6 H6 Chi Minh.
1.4. Di6u kien tat nghi€p

Th\rc hien th90 Quy djnh hien hanh caa BQ Giao dVC va Dao t40 va Quy che

tuy6n sinh va dao tPO trinh dQ th4c si caa ’Frudng Dpi hgc Kinh ta - Tai chinh ’l'hanh

ph6 H6 Chi Minh;
Fh jlc hien theo Quy6t djnh 86: 952/Q£)-UEF ngay 08 thing 6 nam 2026 ve viec

ban hanh Chuan (Iau ra cac nganh dao tPO Uinh d6 th4c si, h§ chinh quy, kh6a 2026.
II. NOI DUNG CHU’ONG TRiNH
2.1. NOi dung ki6n thac

Tang kh6i luqng ki&n thtrc caa C'FD'F: 60 tin chi. Trong d6:

Kh6i ki6n thac S6 tin
chi
4

4

Kh6i lugng ki6n thac
R Tlr
bu6c I chon

4

4

Si hoc

phan/man
hoc

1

1

Ti 16 %

Ki6n thfrc chung
Tri6t hoc

Ki6n thac nganh

Nghien caa khoa hQC

;]

6,7%

68,3%

8,3%
3

2.1.2 Phan tich da lieu

2.2 Cd s6' nganh , chuyen ngdnh va
lien nganh
Bit bu6c

Tu chon

Ki6n thfrc t6t nghiep

Chuyen d8 thtrc t6

Da an t6t nghiep

T6ng cOng

15 601(it%

15

25,0 %

100%15
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75.0% 1 25.0%

#

(
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2.2. 1<hung chuang trinh

STT Ma HP T6n hgc phan

Ti6ng Viet Ti6ng A nh

Loai
HP

BB

Ng6n
nga'

S6 tin chi I Mi HP [ Ma HP

HOng trwdc I song hanhTang

4

4

41

5

I. Ki6n thfrc chung

1.1 1 PH16101 } Tri6t hoc

II. Ki6n thac nganh

II.1. Nghi2n cdu khoa hgc

Phuang phap nghi6n I Scientific Method of
cfm khoa hgc I Research

MKT6107 Phan t ich dO I iW I Data Analytics

II.2. Co sa ng,drth, chuy2n ngdnh vir tian ng?InIt

2.3 MKT6103 Digital Marketing Digital Marketing

Integrated
Marketing
Communications

Philosophy 4

2.1 RES6 102 BB

BB

BB

BB

3

2

36

3

3

2

3

3

3

3

3

3

3

2.2

2.4 MKT6 1 04 Truy8n th6ng
marketing tich hgp

3

2.5 MKT6 1 05 Hanh vi ngu di ti6u
dang

Nghi6n cfru

marketing

Consumer Behavior BB

BB

BB

BB

BB

3

'1
J

a
J

3

3

2.6 MKT6 1 06 Marketing Research

2.7 MKT6 1 01 Quan tri marketing
Marketing
Management

Innovation and
Product

Development

Brand Management

2.8 MKT61 08 D6i mai sang tOO va
phat tri6n san pha in

2.9 MKT6:1 02 Quan tri thuang hieu

Chuong trlnh dao too nganh Marketing; 2026
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: STT

MR T6 116 .: M„keti„g
nghiem

III. Ki6n tha t6t nghiep

3.1 MKT6402 Chuy§n d8 th jlc t6 1 Practical Seminar

3.2 MKT6403 1 Da an t6t nghiep I Graduation Project

Ting kh6i luqng ki6n thfrc

GIrl CIIft: BB: Bit buQc; TC: Tv chQn; LT: LV thuy6t; TH: Th\rc hanh; DA: D6 an/Kh6a Iu8n; TT: Thtrc tip,

T6n hgc phan

Ti6ng Viet ! Ti6ng Anh

ChQn S/9 hpc phan sau

2 o 1 0 ][V][1K T 6 1 0 9 aTa ct: L gbi= g 1 6 v a : :: : NiaTa g== y T C

g][V][1K T 6 1 1 7 :uu =r k : in g n g h i 6 n :grTIt: : g P r oj e c t in TC
2.12 MKT6110 Chi6n luge gia I Pricing Strategy

-„:::„-'„“:B&;j:„„
2.14 MKT6 112 Dv in marketing I Marketing Project

2.15 MKT6 113 Marketing d jch VP I Service Marketing
Sales and Customer

2 • 1 6 1V1BH•K T 6 1 1 4 :jn I ;! ]LI=c I aIgn : a = = ::)I ==h:: t

International

Marketing

trai I Experiential
Marketing

Logi I Ng6n
HP I nga

Ma HP
Tang

/5

2.11

TC

in 1 TC2.13

TC

TC

TC

2.17 1 MKT6115 1 Marketing qu6c t6 TC

TC2.18

BB

BB

Chuo-ng trinh dao tPO nganh Marketing, 2026

Sa tin chi

LT 1 TH 1 DA

VI la HP

R trw6'c

Ma HP
song hanh

3 3

3 3

3 3

3 3

3

3

3

3

33

33

3
'1
J

15

6

9

60

X

X

thUG tG
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2.3. K6 hoBch gi£ng dey (dv ki6n):

STT I Ma HP

Hgc kV 1

MKT6,1011

2

3

4

5

PH16101

RES6 102

N4KT6ll 03

MKT6'1 05

Hgc kV 2

WT6,1 066

7

8

9

MKT6 EI 02

MKT6 1 08

b4KT6 1 04

C:huang trinh clio tqo nganh Marketing, 2026

T&n hgc 1)han Phan ba s6 ti6t i TV h(?cl

„'g6_' : i I T::g F–T–TTl 'ni
ngw I chi I ti6t I LT 1 TH I DA 1 TT 1 c6 huang

dan (gia)

IV15

L08i I HP
HP I hoc

truac

Dan vi
quin IP

HPTi6ng Viet I Ti6ng Anh

Quan tri
marketing

Tri6t hoc

VIarketing
b/lanagement

Philosophy

45 1 45

60 1 60

3

4

BB

BB

BB

BB

BB

90

120

V.DTSDH

V.DTSDH

Phuang phap
nghi6n eau
khoa hoc

Scientific
Method of
Research

90 1 V.DTSDH3 1 45 1 45

Digital
Marketing

Hanh vi ngu ai
ti6u dang

COng

Digital
Marketing

Consumer
Behavior

3 1 45 1 45 90 V.DTSDH

3 1 45 1 45 V.DTSDH90

48016 1 240 1 240

Nghi6n eau
marketing

Marketing
Research 3 1 45 1 45 V.DTSDFI

V.DTSDH

BB

BB

BB

BB

90

90Quan tri thuong
hieu

Brand

Management
3 1 45 1 45

D6i m6i sang
tPO va phat

trien san ph&n

Truy&n th6ng
marketing tich

Innovation and
Product

Development

Integrated
Marketinj

90 1 V.DTSDH3 1 45 1 45

3 1 45 1 45 90 1 V.DTSDH

i-rang 6



T6n hgc phan Phan b6 56 ti6t I TV hq)cl

~;p :i -:#= [–i–T–HE=::
ngw } chi i ti6t : LT ! TH : DA F TT 1 c6 huang

I I din (Bia)

STT i Ma HP Loai
HP 1 hQC

trw6'c

Dan vi
quan IP

HPTi6ng Viet I Ti6ng Anh

hgp Communicatio
ns

ChQn S/9 hgc phan du6i day V.DTSDH

V.DTSDH10 MKT6110 Chi6n I ugc gia Pricing
Strategy

TC 3 1 45 1 45 60

420Ceng 15 1 225 1 225

Hgc kp 3

MKT6 1 09
Quan tri ban Id
va chu6i cung
IIng

Retail and

Supply Chain
Management

11

12

TC

TC

3 1 45 1 45 90 E V.DTSDH

Chuyan d6

nghi6n eau
marketing

Research

Project in
Marketing

MKT6 1 17 3 1 45 1 45 90 1 V.DTSDH

Trach nhi6m xa

hOi trong
rnarketing

Social

Responsibility
in Marketing

Marketing
Project

13

14

15

16

MKT61 ll TC

TC

TC

TC

3 1 45 1 45 90 1 V.DTSDH

MKT6 112

MKT6 113

Du an

marketing
3 1 45 1 45 90

90

V.DTSDH

V.DTSDHMarketing djch
VU

Service

Marketing

Sales and
Customer

Relationship
Management

3 1 45 1 45

Quan tri ban
MKT6114 1 hang va quan

he khach hang

3 1 45 1 45 90 1 V.DTSDH

Chuo'ng trinh dao tPO nganh Marketing, 2026
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T6n hQC phan

Ti6ng Viet I Ti6ng Anh

Marketing qu6c ! International

B I Marketing

Marketing trai I Experiential
nghiem I Marketing

1 ::rI t i C h d D 1 ]D} a t a J!Iep1111 n a 1 y t i C S

Ceng

NIa

HP
hoc

trade

Phan b6 s6 ti6t I 'l'V_hQc9

::? i:rSL:E!
dan (gia)

90 1 V.DTSDH

STT I Ma HP
L08i
HP

17 1 MKT6115

18 IMKT6116

19 !MKT6107

TC

TC

BB

3 1 45 f 45

3 1 45 1 45 90 V.DTSDH

2 1 30 1 30

14 1 210 f 210

90

450

V.DTSDH

HQC kp4

20 1 MKT6402

21 MKT6403

Chuyan dg th\rc ! Practical
G 1 Seminar

Da an t6t ! Graduation

nghiep broje ct

Ceng

BB

BB

6

9

15

X

X

V.DTSDH

V.DTSDH

I
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2.4. Sa d6 ti6n trinh dao t40

CHU'ONG TRI NH DAO TAO NG AN H MARKETING
TRiNH DQ TH4C si - KH6A 2026

Ki6n thOc

chung

H Kl

I

T&n m6n hoc
Ma man (a tin chi)

Th6lrg tin vg m6n
h(PC

F Man hoc tru(ic

Quan tri
marketing
N4KT6 IOI

(3tc)

Tri6t hoc
PH16101

(4tc)

Nghien chu
marketing
N4KT6 1 06

(3 tc)

D6i m6'i sang
tPO va phat tri6n

san phAn

MKT6 108 (3tc)

Quan tri ban
li va chu8i

Gung ang
MKT6 109

3tc

Trach nhi6m

xa hOi trong
marketing

MKT6 III (3tc)

Chuyen d8

nghi6n chu
marketing

MtKT6 1 17 (3tc)

Chuy6n d8
thuc t6

MIKT402 (6tc)

C}Ign 5 /9 hgc phan

Phuong phap

nghien cdu
khoa hoc
RES6 102

(3 tc)

Digtal
marketing
MKT6 1 03

(3 tc)

Quan tri
thuong hieu
MKT6 1 02

(3tc)

Du an

marketing
MKT61 12

(3 tc)

Marketing
dich vu

MKT61 13

(3tc)

Quan tri ban
hang va quan

he kh&h hang
MKT61 114

Da in tat nghiep
MKT403 (9tc)

VI

ngudi ti6u
dtrng

MKT6 1 05

Truyen th6ng
marketing
tich hQP

MIKT6 104 (3tc)

Chi6n luo’c

gla
MKT61 IO

(3 tc)

Marketing
qu6c ta

N4KT61 15

(3tc)

Marked ng
trai nghiem
MKT61 16

(3tc)

Phan tich
da lieu

MKT6 1 07 (2tc)

Chuo'ng trinh dao t40 nganh Marketing, 2026
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STT I Ma HP Tan hgc phan
S6 tin

chi Ma ta t6m tit nQi dung hgc phan

cac van da thIrc ti8n trong kinh t6, quan IV,

tai chinh va cac ho4t dOng ngh6 nghiep,

d6ng thai hoan thanh xuat sac Chuyan d6

th Irc tG hoic De an t6t nghiep. NOI dung

hpc t8p bao g6m: Quy trinh nghi6n c flu
khoa hgc toan dien; c£ch xac dinh van da,

mpc aau, cau h6i va gia thuy6t nghien
cfm; tang quan tai li§u; ban chat caa s6

lieu, phuang ph£p ch9n mau va xac djnh
cd mau. Hgc vi6n cang se duqc hu6ng din
lga ch9n khung phan tich, thi6t ka nghien

eau, thu th8p va phan tich sa lieu chuyen

sau. Cu6i ctmg, hpc phan t§p hung vao kV

nang vi6t de cuang, viet bao cao va trinh
bay k&t qua nghian eau mOt cach khoa hgc
va chat luqng.

Hgc phan nh6n mgnh tim quan tr9ng ngay

cang tang caa vi§c phan tich dtI lieu trong

linh vlrc Marketing. Mpc ti6u la trang bi
cho hgc vien cac kien thac, kp thu4t va tu
duy d6 hiau sau han va trIrc quan h6a dtI

lieu hien c6. Nai dung cat lai bao gaIn:

T6ng quan ve khoa hgc dO lieu, quy trinh
thu thap, x& IV va trIrc quan h6a dtI lieu,

carB cac bai toan phan ach dO li§u chuyen

biet trong Marketing. I-IQC viGII se dugc
hgc vi tinh chit dO lieu, cac lod d6 thi,
dang thai ran luyen ky nang th jlc hanh

phan tich va d&lh gia hieu qua san phan
dO li§u trbrc quan. I-Igc phan t§p trung vao

kp nang giai quyat van da th\rc ta bang

each s& d\mg thanh th go cac c6ng cv phan

tich dtI lieu pha bian nIm Excel, SPSS, va
SmartPLS/PLS-SEM.

I-lgc phan cung cip ki6n IHrc nan tang va
chuy6n siu ve Digital Marketing, t§p

2.2 1 MKT6107
Phan tich dtI
li6u

2

2.3
--- 1 MK’16103

Digital
Marketing

3

Chu'o'ng trinh dao t40 nganh Marketing, 2026
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STT I Ma HP Tan hgc phan
S6 tin

chi Ma ta t6m tit nQi dung hgc phan

trung vao viec ang dUng cac c6ng cp va

nan tang Internet hien dpi. F19c vi6n se

dugc trang bi kp nang tri6n khai cac kenh

cat 16i nhu chien luge phat trien wcbsitc

(gaIn SEO, SEM), Markcting qua mgng

xa hai (Facebook, Instagram, YouTube)
va Email Marketing. Mpc tieu chinh la
gmp hgc vi6n hi6u va vgn dung ma hinh

xay dvng chi6n IIlaC Digital Markcting
tang tha. Ttl- d6, ngudi hgc c6 the kei hqp

hieu qua cac c6ng cu nay de ljp kG hogch,
t6 chao, thuc hien va ki8m soil cac hoat

dOng Digital Nlarketing.

Hgc phan Hang bi cho hgc vien nhOng

kien thac chuyen siu va I<hai niem va kp

thu8t thiet yau da phat trien va thiet ke

met chuang tnnh IMC hieu qua v6i cac

c6ng CV truyen th6ng khac nhau nhu

quang cao (advcrtising), ti6p thi nFC tiep

(direct marketing), khuyen m4i (sales

promotion), quan h§ c6ng chang (PR), tai

IrQ (sponsorship), ban hang ca nhan

(personal selling) theo cach thac day cac V

luang sang tpo tO ngudi hpc da phat trien
chuang trinh truy6n th6ng tiep thi hieu
qua. NOI dung chinh bao gaul: Gi6i thieu

va Truy6n th6ng ti6p thi ach hw; Vai tra
caa IMC kong qua hint1 Marketing; Quan

diam va hanh vi ngudi ti6u dang; Qua

trinh truyen th6ng; Thiat lgp mpc tieu va

ngan sach cho chuang trinh quang cao;

Chien hIpc sang tpo: 18p kG hopch va phat

tri6n; Ldp k6 ho4ch, chi6n luge Uuy8n

th6ng; ’Fruy6n hinh va dai phat thanh;

Marketing trvc ti&p; Internet: phuang tien
kp thu8t sd va m4ng xa hai; X ac ti6n ban

TIuy6n th6ng
marketing ach

h(IP

2.4 MKT6104 3

C:huang trinh dao teo nganh Marketing, 2026
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STT I Ma HP Ten hgc phan
S6 tin

chi Ma ta t6m tit nOi dung hgc phan

hang; Quan he c6ng chang, tuy6n truy8n
va quang cio.
I-Igc phan trang bi cho hgc vi6n cac IV
thuy6t kboa hgc ve hanh vi ngudi ti6u

ding va vai tra caa nghi6n eau hanh vi
ngudi ti6u ding trong Marketing, nghien

c flu nhOng nh6m yau ta cha y6u anh

huang dan hanh vi ngudi ti6u dang trong
qua trinh mira sam va s& d\Ing san pham.

Fran ca sd d6 thao lu8n viec ang dung

nhtmg hi6u biat hanh vi ngudi ti6u dang
vao qua trinh ra quy&t djnh vG cac chinh
sach va c6ng cp Marketing trong thIrc tian.

NQi dung- chinh bao gaIn: MIra, sd hOu va

tan t+i; Nh§n thtrc; Hgc tip va Tri nh6;

Deng Ipc va gia tri toan eau; Ban nga;

rinh cach va tam 19; Thai da va sw thuyet

phIrc; Ra quyat djnIl; MIra va Thanh IV; Ra

quy&t djnh caa t6 chUc va hQ gia dinh;
Nh6m va M png xa hei; Tang lap xa hei va

lai sang; Van h6a va cac nh£nh van h6a.

119c phan trang bi cho hgc vi6n cac ki6n
th tlc, kV riang chuy&n m6n cat 16i nham

tPO 18p he th6ng ca sd dtI li§u Marketing
th6ng qua viec thi6t ka, trian khai thIrc
hien mOt cuec nghi6n cfm Marketing da

cung cap th6ng tin can thi&t cho viBe ra
quy6t djnh ttl nam giai do4n g6m phat
hi6n van di va xac djnh mpc tieu nghif:n

eau, thi6t kG dv an nghi6n cfm, thu th8p

th6ng tin, phan tich xa 19 dO lieu va bao

cao va trirLh bay kat qua nghi&n eau, d6ng
thai trong m8i giai dogn, ngudi hgc sE

dugc trang bi cac kp nang ca ban da c6 th6
thu th8p dang, da th6ng tin hd tra cho cac

quy8t djnh Marketing chinh xac. Nai dung

2.5 1 MKT6105 Harsh vi ngu di

ti6u dang
3

2.6 1 MKT6106
Nghi6n eau

marketing
3
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ST'F i Ma HP Ten hgc phan
S6 tin

chi Ma ta t6m tat nQi dung hgc phan

th tIC hanh nghi6n cfm, phan tfch va danh

gia cac chien luge phat trien san pham
thanh c6ng tren thi huang viet Nam va

qu6c td, nham rfrt ra nhang bai hgc kinh
nghiem qu9 bau cho sv nghiep tu:ang lai.

Hgc phan trang bi cho hgc vi6n ki6n thac

nang cao va quan tri thuong hieu, mat
hopt dang quan tr9ng trong ITnh wrc
marketing, giip t40 dIIng duqc hinh anh,

uy tin va Ian tu6i cda san pham, djch vp va
doanh nghi§p trong nh8n thac caa khach

hang. Thuang hieu la tai san gia tri dem

1+i lgi tha cgnh tranh cho doanh nghiep

trong bai canh hai nhgp qu6c tG hi§n nay.

I-Igc phan cung cap cho hgc vi6n nhOng

ki6n thtrc 19 thuy6t va th Irc ti6n va quan IV

san pham va thuang hi§u; cac IV thuyat
hien d4i vG nhan hi§u, gia tri nhan hieu va

quan IV chian lugc nhan hieu. Hgc phan

cho thay tarn quan tr9ng caa c6ng tac quan

tri thuang hieu trong doanh nghiep, qua

trinh quan hi thuong hi§u va nQi dung caa

c6ng tac quan tri thuang hieu.

1 ang bi ki6n thac chuy6n sau va

nganh c6ng nghiep ban Id va chu8i cung

ang. Va ban 16, hgc vi6n se duqc tim hi6u
vi cac hinh thac va chi6n luac ban 16,

d6ng thai x£c djnh cac yau t6 tPO n6n lai
thi cpnh tranh bin vfmg. NOI dung bao

g6m cac ho4t dang quan tri cha yeu nhu

quan tri hang h6a, vi tri caa hang, djnh
gia, huy6n th6ng va djch vp kh£ch hang.

Song song d6, hpc phan cung cap kien
th&c nan tang va Chu6i Clung ang (Supply
Chain) – he th6ng di chuy6n san pham ta
nha san xuat dan ngudi ti6u dang. I-Ipc

2.9 M(T6102 Quan tri thuang
hi&u

3

Quan tri ban 16

va chu8i cung

LIng

2.10 E MKT6109 3
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S’FT ! Ma HP T6n hgc phan
S6 tin

chi M6 ta t6m tit nOi dung hgc phan

vp mai; Djnh gia v6i chia 1chiu; Nghe

thu§t djnh gia san I>ham, djch vp.

Hgc phan trang bi cho hpc vi6n ki6n thac

ve trach nhiem xa hai doanh nghiep (CSR)
va Marketing. Tru6c nhOng thach thac
toan cau do phat tri6n c6ng nghi§p tham

dung tai nguy6n gay ra, doanh nghiep

ngay cang phai chju trach nhi§m chinh

trong viec IIlac day phat trien b&n VI-Ing.

Ttl g6c dQ Marketing, U£ch nhiem xa hai

doanh nghiep (CSR) kh6ng chi la nghTa vp
rna can la c6ng cp chi6n luqc d6 xay dung

thuang hieu, tPO gia tri khac biet va dIng
ca niam tin v6i kh£ch hang, nha daII tlr va

cOng d6ng-. Hgc phan nay trang bi cho hpc

vien ki6n IIlac chuy6n sau va vai tra caa

CSR trong quan he v6i ngudi ti&u dang,

nha CHu tu, dai tac, ngudi lao dOng va m6i
huang. Mpc tieu Ia gMp hgc viGII biet

each gan kat CSR v6i mpc ti6u xay dIIng

hinh anh doanh nghi§p c6 trach nhi§m,

hu6ng t6i phat tHan ben vttng va tPO ra
cac gia tri lau dai cho xa hei.

I-Ipc phan trang bi ki6n IHrc chuy6n sau va

Dv an Matketing, d6ng vai tra la kim chi

nam cho cac nha quan 19 dv in cap cao va
ca nhtmg ngudi m6i bat daII. Mpc ti6u la
gifIP hpc vien hieu r6 nhang van dd cat ICSI

caa quan tri dv in, d6ng thai I<ham pha

tinh kha thi caa dv in Marketing va each

mang lgi gia tri cho ngudi dang cu6i. NOi

dung chinh bao g6m: T6ng quan vG Dv an

Marketing, cau trac dv an va dic di6m caa

cac ban lien quan. Djc bi$, hpc phan di
sau vao 6P caa Chi6n IIlaC Quan IV Dv an

Marketing, bao g6m 4Ps (1<6 hogch, Quy

Frach nlliam xa

hei hong
Marketing

2.13 1 MKT6111 3

2.14 1 MKT6112
Du an

marketing
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STT I Ma HP Tan hgc phan
sa tin

chi M6 tg t6m at n©i dung hgc phan

dtt lieu (Data Mining). Hgc phan cOng di

sau vao cac c6ng cp phan m6m, bang dieu

khi6n va ang dung CRM trong ca bai canh

B2B va B2C, giGi) hpc vi6n xay dvng va

ang dung CRM hieu qua trong thIrc tian
doanh nghiep.

Hpc phan trang bi cho hgc vi6n nhang
ki6n thac chuyen sau va Marketing va

Marketing qu6c ta, hopt dang nghi6n eau

thi trudng th6 gi6i va cac chi6n luqc xam

nh8p thi huang tha gi6i. IIQC phan trinh
bay tang quit ve cac chinh s£ch cia doanh

nghiep trong qua hinh tPO ra san pham

cho thi huang qu6c tG, cac hopt dang djnh
gia san pham qu6c te. lIQC phan bao g6m

cac phuang phap xuat khau va xay dIIng
h§ th6ng phan ph6i toan cau, cac th6ng tin

va ho@t d§ng x6c tien Marketing xuat
khau. Phan cu6i caa hgc phan bao g6m

cac bu6c xay dIIng va t6 chfrc chi6n luqc

Marketing qu6c ta.

I-lgc phan trang bi cho hgc vi6n nhang

kien thac chuy6n sau va Marketing Hai

nghiem, met chi6n luge Marketing dua

khach hang vao san pham ho4c thu hit hQ

mat each sau sac bang cach cho ph6p

ngudi ti6u dang kh6ng chi mIra san pham

ho4c djch. VP tO mOt thuong hi§u ma can

th Irc sw trai nghiem thuong hi§u d6, ket

n6i cam xac gMa thuang hieu va ngudi
ti6u dang duqc tPO ra th6ng qua nhtmg trai
nghiem dang nh6 va dec dao. NQI dung

chinh bao gaIn: ’Fang quan vG Marketing
trai nghiem; Marketing trai nghi§m so v6'i

ti6p thi truygn thing; Cac giai dopn khac

nhau caa trai nghiem; Trai nghiem va gia

2.17 1 MK'16115 Marketing qu6c
ti 3

2.18 i MKT6116
Marketing trai
nghiem

3
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