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Tom tit
ghién ciru nay nham xdy dung thang do cdc nhén t6 dnh hieong dén quyet
N dinh lya chon ngan hang guri tiét kiém cia khach hang cd nhan tai Hué.
Phuong phap dinh tinh duwoc sir dung thdng qua viéc luoc khdo cac nghién
ctru ¢o lién quan, thao lugn tay doi voi chuyén gia, va thao lugn nhom voi khdach hang
dé xdy dung thang do so bo Phirong phap dinh luong duoc thwc hién voi ky thudt phan
tich do tin cdy bang hé s6 Cronbach s Alpha, phan tich nhan ¢6 kham pha (EFA), va phan
tich nhan 6 khang dinh (CFA) tir dir liéu khao sét 209 khach hang dang giri tiét kiém tai
cde ngdn hang thwong mai trén dia ban nghién ciru. Két qua phan tich cho thay, c6 06
nhan 16 dnh hwong dén quyét dinh lwa chon ngdn hang, bao gom: Uy tin thiwong hiéu,
Loi ich tai chinh, Anh hwéng nguwoi than quen, Chiéu thi, Nhan vién, va Co sé vdt cht.
06 nhdn té nay dwoc do lwong bang 23 bién quan sdt. Bén canh do, nghién ciru con xdy
dung thang do cho khai niém quyét dinh hea chon ngdn hang véi 03 bién quan sdt.

Tir khoa: Ngan hang thwong mai, giii tiét kiém, thwong hi¢u, quyét dinh lia chon,
chiéu thi.

Abstract:

This study aims to build up the factors affecting the bank selection des\cision for
saving deposits of personal clients in Hue. Qualitative methods were uses through
discussions with experts and customers to build up pilot scales. Quantitative methods,
including reliability Cronbachs Alpha coefficient, exploratory factor analysis (EFA),
confirmatory factor analysis (CFA) were used for testing scales by the data collected
from 209 personal clients. The results from the study showed that there are six (06)
factors affecting the bankd decision selction to deposit saving money of Hue personal
clients, including Brand prestige, financial benefits, influence acquaintance, promotion,
staff and material facilities. Six factors which are measured by 23 variables. Besides, the
study also build up scale for concept of selection decision with 3 variables.
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