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Nhan thirc hdi nhap kinh té quc té
cua doanh nghi¢p Viét Nam

NGUYEN THI HIEN & TRAN THI THANH LAN
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Nhdn bai: 15/03/2016 — Duyét dang: 30/08/2016

Tom it
Cé thé ndi nam 2015 1a nam budc ngodt ciia VN trong hdi nhdp kinh té quoc té voi
hai si kién quan trong 1a dam phén thanh cong Hiép dinh Poi tac xuyén Théi
Binh Duwong (TPP) va chinh thuic ra mdt Cong dong Kinh té ASEAN (AEC). Cau
héi dét ra 1a DNVN nhdn thirc nhue thé ndo vé hdi nhdp kinh té va dau 1a nhitng nhan té tac
dong dén nhan thirc héi nhdp ciia DNVN? Két qua nghién ciru mham cung cap co s dir liéu
khach quan va khoa hoc gilp dinh vi nhdn thirc héi nhdp ciia DNVN, thic ddy DN tim hiéu
Va chuan bj dé c6 thé tan dung diroC nhitng co hgi va virot qua nhiing thach thirc ma héi nhdp
mang lai. Bang phirong phap nghién ciu khao Sét truc tiép Va phong van qua email mét so
dai dién cira DNVN, két qua cho thdy phan I6n DNVN chua san sang héi nhép, nhan thirc vé
cac ngi dung hgi nhdp kinh té con rat han ché. Truyén thong |a yéu to quan trong tac dong dén
cach nhdn thirc cria DN hién nay.
Tir khda: Nhdn thirc héi nhdp, hoi nhdp kinh té quéc té, doanh nghiép VN.

Abstract

The year of 2015 has been considered as a turning-pointof the Vietnamese business
community in terms of its international economic integration featured by the two important
events: thesuccessful negotiation for entering theTrans-Pacific Strategic Economic Partnership
Agreement (TPP) and the official inauguration of the ASEAN Economic Community (AEC).
The question is that how Vietnamese businesses have been aware of international economic
integration and what factors have affectedtheir awareness of it? The study aimed to provide
objective and scientific evidences helping get insights into their awareness of the international
economic integration, then stimulate them to learn further and well prepare themselves for
making full use of the advantages and for overcoming challenges derived from the integration.
A survey instrumented by questionnaires and interviews with purposively selected businesses
was conducted. The findings revealed that most of the Vietnamese businesses were not ready for
integrating into international economy and that their awareness on key contents of agreements
committed by Vietnam were limited. The research also showed that mass media was the most
crucial factor impacting their awareness on the integration.
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