76

Nghién Ciru & Trao Doi

1. Giéi thiéu

Nghién ctru cach thirc
nguo1 tieu dung TP. H6 Chi Minh
tim ki€m va nhan dién san pham xanh
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Tom tat

Trong boi canh VN ngay cang xdy ra nhiéu hién tiwong 6 nhiém méi trzmng anh hwong
nghiém trong dén doi song nguwoi dan, thi vzec bao vé moz trwong dang dan nhan dwoc si
quan tam [ém tir phia ngueoi dan lan cdc cdp chinh quyén. Theo do, viéc bio vé méi truong
théng qua tiéu dimg san pham xanh dang dan hinh thanh tai VN, ddc biét la tai TPHCM.
Bai nghién ciru 1ap trung vdo phan tich cdach thite nguoi tiéu ding TPHCM tim kiém va
nhén dién “san pham xanh” — mét xu huong tiéu ding méi cua thoi dai theo phuo'ng phap
dinh tinh. 21 ngu’m tieu dung TPHCM da dwoc moi tham gia phéng vin truc tiép theo
phu’o’ngphap ldy mau thudn tién. Cdc két qua nghién civu cho thdy nguoi tiéu ding TPHCM
da phan xem siéu thi la kenh phén phéi chinh cho san pham xanh, va cdach nhdn biét san
phdm xanh ciia ho chii yéu la dira vao cdc thong tin quang cdo va kinh nghiém ciia ban than.
Tir nhitng két qud nghién civu trén, tac gia da diea ra mét sé dé xudt cho cdc bén lién quan,
ddc biét la cho phia cac doanh nghiép kinh doanh trong linh vuc nay.

Tir khoa: San phtfm xanh, nguwoi tiéu dung TPHCM, nhdn dién, tim kiém.

Abstract

In the context of many polluted environmental scandals - which dampen severely to
the resident s life - happen in Vietnam recently, protecting the environment is receiving big
concerns from the government to Vietnamese people. Therefore, protecting the environment
through consuming green products is shaping in Vietnam, especially in Hochiminh City.
The research focuses in exploring the ways consumers in Hochiminh City find and recognize
“green products” — a new consumption trend in the world under the qualitative method.
21 consumers in Hochiminh City were participated in face-to-face individual interviews
under the convenient sampling method. The results show that consumers in Hochiminh
City consider supermarket as the main distribution channel for green products, and their
popular methods in recognizing such products are using information from advertisements
and their own experiences. From these results, the author raised some implications for the
stakeholders, especially for enterprises working in green product industry.
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Broadcasting

Corporation, nguoi dan nhu viéc cé chét hang

Trong nhiing niam gan day,
bién doi khi hau ngay cang tro
nén phtrc tap theo chidu hudng
xau, va di gy ra rat nhiéu tham
hoa thién tai cho nhiéu qudc
gia trén thé gi6i (Hedegaard,
2013), dién hinh 1a tran dong
dat tham khdc & Nepal vao 2015
da giét hon 8.600 ngudi (British

2015). VN la mot trong nam
qudc gia chiu anh huéng ning né
ctia bién ddi khi hau (Poladian,
2014) nén moi truong gap kha
nhiéu tic dong. Thém vao do,
thoi gian gan day VN, trong dé
c6 TP.HCM gip kha nhidu van
nan 6 nhiém moi trudng gay anh
hudng nghiém trong dén doi séng
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loat d4 khién cho viéc bao vé moi
truong nhan dugc sy ung ho kha
16n tir cac cip trong xa hoi, tir
nguoi tiéu dung, doanh nghiép,
dén Chinh phu. Trong do, st
dung san pham xanh khong chi 1a
mot trong nhitng cach bao vé moi
truong, ma con la xu hudng tiéu
dung méi cua thoi dai (Baumann,



