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Tom tit:
rong boi canh 2015-2016 hoat dong kinh doanh ban lé VN roi vdo tay cdc
I doanh nghiép nuéc ngoai: Pén thang 5.2016 theo Bé Cong thiwong 50% thi
phan bén [é hién dai do niede ngoai nam gitk, hang héa ciia cac doanh nghiép
VN ngay cang kho khan khi dwa hang vao cac siéu thi, ciea hang tién ich co von dau tw
nwde ngoai, thi vigc phat trlen thwong mai ban [é trirc tuyén ¢y nghia quan frong trong
ddy manh phét trién kinh é VN theo huwéng tw chu dép vimg Yéu cau hoi nhap quoc té
gia tang. Tuy nhién, s phat trién thwong mai béan lé triec tuyén ¢ VN ¢on gdp nhiéu khd
khan, tré ngai nén phét trién khong firong xirng voi tiém ning. Bang phwong phap phan
tich thong ké, phwong phdp quy nap tac gia ky vong chi ra cdc rao can trong phat trién
thuong mai badn 1é triec tuyén & VN, néu cac nguyén nhan tir @6 dé xudt cdc kién nghi
pht trién.
Tir khoa: Thuwong mai ban lé truc tuyén, rao cdn thwong mai truc tuyén, thuong
mai trwe tuyén B2C.

Abstract:

The period between 2015-2016 has witnessed the increasing number of Vietnamese
domestic retail firms that fell into the hands of foreign giants. According to reports by
Ministry of Industry & Trade, till May 2016, 50% market share of modern retail sector
belong to foreign entities, that leads to more difficulty in bringing local products into retail
chains and convenient stores. This phenomenon explains why pushing the development
of online retail channel has become increasingly vital to the economic development of
Vietnam towards self-reliance state in response to the rising global integration. However,
the progression of online retail trade in Vietham has been encountering many difficulties
and obstacles that prevent it to grow with full potential. Applying methods such as
statistical analysis and inductive approach, the paper hopes to pinpoint some significant
barriers in developing online retail trade in Vietnam, outlining the causes from which the
author proposes recommendations for further development.
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