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Tom tat:
ghién citu ndy diroc thiee hién nham muc dich kiém dinh tac dong/anh huong
N clia qudng cdo dén két qua hoat déng (doanh thu) ciia doanh nghiép nhoé va
vira (DNNVV) tai VN. Sir dung di liéu khdo sat vé DNNVV nam 2013 ciia
CIEM, ILSSA, DoE (Pdy |a b¢ dir liéu méi nhat vé DNNVV tai VN hién nay) két hop véi
phirong phap phan tich thong ké va phan tich hoi quy, két qua thue nghiém cho thdy: (1)
Ty 1é sir dung qudng c&o ciia DNNVV VN con kha thap (13,07%); (2) Qudng céo trén
internet & hinh thirc qudang céo dugc doanh nghiép (DN) sir dung phé bién nhat; va (3)
Chi ¢6 hinh thirc quang cdo trén bado, quang cdo trén internet, va quang cdo tai hoi cho
thwong mai | 6 tac dong/anh hwéng dén két qua hoat dong ciia DNNVV VN. Tir két qua
dat dwoc, nghién ciru da dé xudt mét s6 khuyén nghi tir phia co quan nha nudéec, DNNVV
dé gop phan thiic day viéc sir dung qudng cdo ciia DNNVV IN.
Tir khéa: DNNWV, két qud hoat dong, qudng cdo.

Abstract:

This study is aimed to testing the impact of advertising to performance of small
and medium-sized enterprises (SMEs) in Vietnam. The study used data of SMEs (2013)
from CIEM, ILSSA, DoE (It is the most new data of SMEs in Vietham). With methods
of statistical analysis and regression analysis, the results show that: (1) The proportion
of using advertising is relatively low (13.07%); (2) Internet advertising is the form
of advertising which is used the most common; and (3) Only the form of newspaper
advertising, internet advertising, and advertising in trade fair impact to performance
of SMEs in Vietnam. From the results, the study has proposed recommendations from
Governments, SMEs to promoting the use of advertising of Vietnam 5§ SMEs.
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