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Tom tit
ghién citu dwoce thiee hién nham muc tiéu xac dinh Cac yéu to anh huong
N dén gid tri tai san thwong hiéu ciia cdc ngdn hang thwong mai cé phan tai
TP.HCM, théng qua ap dung mé hinh nghién ciru tai san thiwong hiéu cia
Aaker (1991, 1996). Dir licu nghién cieu dwoc thu thap tie 250 khach hang tai TP.HCM.
Cac phwong phap kiém dinh Cronbach s Alpha, phan tich nhan 6 kham pha (EFA) va
phan tlch hoi quy duoc si dung trong nghzen cieu nay. Két qua nghién ciru chi ra c6 4
nhén t6 tac dong bao gom (1) Nhdn biét thwong hiéu, (2) Lién tuong thwong hiéu; (3)
Chdt lwong cam nhdn; va (4) Long trung thanh thwong hiéu.
Tir khéa: Gid tri tai san thwong higu, ngin hang thwong mai cé phan, TP.HCM.

Abstract

The objective of this paper is to determine Factors affecting on Brand Equity of Joint
Stock Commercial Banks at Ho Chi Minh city, through the application of Aaker § Model
of Brand Equity (1991, 1996). The research data were collected from 250 customers at
Ho Chi Minh city. Cronbach s Alpha test, exploratory factor analysis (EFA) and linear
regression analysis were used in the study. Research results indicated that there are four
factors affecting including: (1) Brand Awareness; (2) Brand Associations; (3) Perceied
quality; and (4) Brand Loyalty.
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