% Nghién Ctru & Trao Doi

Nghién ctru anh huéng cua gia tri
thuong hi¢u khach san Majestic dén ¥ dinh dat
phong truc tuyén cua khach du lich no1 dia
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Tom tit
ghién ciru cdc yéu 16 gid tri thwong hiéu tac dong dén ¥ dinh dat phong triec
N tuyén cua khach du lich ngi dia tai trang web ciua khach san Majestic nham
hiéu ré hon vé hanh vi ciia khach du lich ngi dia khi su dung Internet dé dat
dich vu. Nghlen ceu ciing 1am rd hon méi quan hé giita gla tri thuwong hiéu gom 4 thanh
phan (nhdn biét thwong hiéu, hinh dnh thwong hiéu, chat lwong cam nhdn, long trung
thanh thwong hiéu) co tac dong dén y dinh dat phong truc tuyen cua khach du lich noi
dia. Di liéu khao sat dwoc khdo sét khach dén khach san va sang loc khach chi sir dung
cdng cu Internet trong qud trinh dat phong. Di liéu sau khi thu thdp dwroe phan tich bang
phan mém phan tich thong ké SPSS nham xay dirng md hinh nghién citu va xac dinh mikc
¢ tac dong giita c&c bién trong md hinh. Két qua nghién citu cho thdy 10ng trung thanh
thuwong hiéu co tac dong tich cuc va manh nhat dén y dinh dat phong cua khach du lich
noi dia.
Tir khéa: Nhgn biét thwong hiéu, hinh anh thwong higu, chit lwgng cim nhgn,
long trung thanh thwong hi¢u, y dinh dat phong khdch san truc tuyén, khach du lich
ngi dia, Majestic.

Abstract

The purpose of the research is to examine the impact of brand equity on domestic
tourists online hotel booking intention at Majestic hotel to understand tourist
behavior who book the hotel room via Internet. For the selected sample which is from
the Majestic hotel, 450 questionnaires were distributed and the results gathered from
the 259 useable respondents were analyzed in order to get a meaningful conclusion.
The results indicate that domestics tourists’ intentions to book hotel online are
determined by 4 elements of brand equity is as a brand awareness, brand image,
brand loyalty, perceived quality. The finding of study indicates that brand loyalty is
the strongest indicator to affect domestics tourist § online hotel booking intentions

Tir khéa: Brand equity, brand awareness, brand image, brand loyalty, perceived
quality, online hotel booking intentions, Majestic Hotel.

PHAT TRIEN & HQI NHAP S6 39 (49) - Thang 03 - 04/2018




