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Tom tit:
é tai nay dwoc thyc hién nham xdc dinh cac nhan t6 anh huong dén v dinh
D chuyén déi thieong hiéu ciia nguoi siv dung dién thoai di dong tai thanh pho
Can Tho. S6 liéu phuc vu cho nghién ciru cua dé tai dwoc thu thap tir 412
khach hang sir dung dién thoai di dong tai thanh phé Can Tho véi phwong phép chon
mau thudn tién. Dit liéu khdo sat dwoc xir Iy bang phdn mém SPSS va AMOS 22.0 véi
phm)’ng phap thong ké mé ta va mé hinh cdu triic tuyen tinh SEM. Két qud nghién ciru chi
ra 3 yéu té chinh tic dong tich cuwee dén y dinh chuyén doi thu'ong hiéu cua nguwoi dung
dién thogi di dong la truyen miéng dién tw eWOM, Marketing hap dan tir lya chon thay
thé va sw khéng hai long ciia khdch hang. Trong do, yéu t6 Marketing cé tac déng manh
nhat dén y dinh chuyén doi thiwong hiéu, ké dén la eWOM va sau cing la sy khong hai
long cua khach hang.
,T ir khéa: Chuyén doi thwong hiéu, truyén migng, sw hai long, sw lya chon thay
the

Abstract:

This study was conducted to determine the factors that influence intention to switch
brands of mobile phone users in Can Tho city. Data for the study was collected from 412
mobile phone users in Can Tho city with convenient sampling method. Survey data was
processed by SPSS and AMOS 22.0 software with descriptive statistics and SEM model.
Research results show three main factors that have a positive impact on the intention to
switch brands of mobile phone users are electronic word of mouth (eWOM), attractive
marketing from alternatives and customer’s dissatisfaction. In particular, marketing
factors have the strongest impact on switching intention, next is eWOM and ultimately
customer s dissatisfaction.
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