&1 ﬂue,v‘

3 &
& %,
E

==|Nghién Ciru & Trao Doi

Chuyén d6i k¥ thuat so trong
qua trinh phan pho1 bao hiem: Kinh nghi¢ém
quoc t€ va khuyén nghi cho Viét Nam
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Tom tit:

( jéng nghé ky thudt sé dang dm tham cdich mang qud trinh phdn phoi bdo
hiém. Internet, thiét bi di dong, vién thong, mang xa héi da lam thay doi
hodn toan cach tiong tdc giita cdc cong ty bdo hiém va khéach hang cia ho.

Khdch hang c¢é quyén truy c¢dp vao théng tin nhiéu hon d@é danh gid rii ro ciia ho va tw
dinh hiedng trong viéc liwa chon san pham dé dap vmg nhu cau bao hiém cia ho. Trong
bai viét nay, tac gia dé cdp dén sw tac dong ciia cong nghé sé dén qud trinh phan phoi
bdo hiém, két qud va kinh nghiém chuyén doi kj thudt sé trong phdn phéi bao hiém ciia
thi trwong bdao hiém thé gidi, tiv @6, dwa ra nhing khuyén nghi cho cac doanh nghiép
bdo hiém & thi triong VN.

Tir khéa: Chuyén déi kj thudt sé, phén phoi ky thudt sé, phan phéi bio hiém.

Abstract:

Digital technology is quietly revolutionising insurance distribution. The Internet,
mobile devices telematics and are all radically changing how insurers and their
customers interact. Customers have greater access to information to evaluate their
risk exposures and are becoming more self-directed in how they choose to fulfil their
insurance needs. In this article, the author discusses the impact of digital technology on
the insurance distribution process, the results and the digital transformation experience
of insurance distribution in the world, thereby makes recommendations applied to
insurance companies in Vietnam market.
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