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Tém tit:

C hién luge phat trién du lich VN thoi ky 2001 - 2010 va tam nhin dén nam
2020 da xdc dinh: “Phat trién du lich bén viEng, theo dinh hwong du lich sinh
thai va van héa - lich su, ...xay dung san pham du lich déc thi, chdt lu’ong

cao, co khd nang canh tranh trong khu viee va thé giGi”. Nhw vdy viéc phdt trién san
phéam du lich dac thu da dwoc dat ra nhw mot ngi dung chién lwoc quan trong cia du lich
VN. Chmh tir van dé thuec te do tac gid di sdu phan tich khdi niém, ddc diém, cau tric;
cde yéu cau; cdc nguyén tic va cdc diéu kién xay dung san pham du lich déc thi; phin
tich thuec tién phat trién san phcfm du lich ddc thi & TPHCM va & TPHCM nham tao co
so khoa hoc cho xdy dung san phdm du lich ddc thi dung huong, phat huy hiéu qua va
ndng cao nang luc canh tranh trong thoi gian toi.

Tir khéa: Sin phim du lich dic thi, diém dén du lich, phdt trién du lich bén

virng.

Abstract:

In the National Strategy on Vietnam's tourism development in the period of 2001-
2010, vision to 2020, formulated in 2002, the Government insisted that the tourism sector
should focus on sustainable development, with the orientation of eco-tourism and cultural
- historical travel, forming specific products with a high quality and competiveness in
the region and international market. In this regard, the mission of developing specific
tourism products has been recognized as an important strategy in Vietnam's tourism
sector. Taking that practical issue into consideration, the author of this article aims to
find out the definition and structure, as well as the requirements, principles and conditions
to build up a specific product; by analysing the current situation and development of this
type of product in Ho Chi Minh City and some provinces in Mekong Delta in order to
create a reliable foundation for scientific researches to develop the product properly,
effectively and improve the competitiveness in the upcoming time.
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