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Tom tit:
ghién ciru nay nham tim hiéu tinh hinh thic hién nghién ciru thi truong va
Nxdc dinh cac yéu 16 anh hwong dén viéc thuc hién nghién ciu thi truong
tai cac doanh nghiép vira va nho trén dia ban TP.HCM thong qua phirong
phap nghién ciuu dinh tinh va dinh luong. Nghién cieu dinh tinh phat hién viéc thuc hién
nghién civu thi trieong tai cdc doanh nghiép vira va nhé con kha han ché va bi anh huéng
boi 11 yéu té. Nghién ciru dinh leong xdc nhdn ¢6 5 yéu té anh hwéng cé y nghia, do la
kinh nghiém tirng thiee hién nghién ciru thi trieong, hiéu biét vé nghién ciru thi truong ciia
doanh nghiép, quy mé doanh nghiép, tinh hinh kinh doanh va nguén nhan lyc ciia doanh
nghiép, trong dé kinh nghiém la yéu té ¢é anh huéng manh nhit.
Tir khoa: Nghién ciru thi truwong tai VN, doanh nghiép vira va nho VN.

Abstract:

This study aims to understand the situation of conducting market research and
identify the factors that influence the conducting of market research in small and medium
enterprises in Ho Chi Minh City through a qualitative and a quatitative research.
Qualitative research found that market research performance in small and medium
enterprises is quite limited and affected by 11 factors. Quantitative research found
five significant influencing factors, namely experience in conducting market research,
understanding of market research of enterprises, size of enterprises, business situation
and sources, human resources of enterprises, of which experience is the most influential
factor.
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