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Cac gia1 phap thu hut nguoi hoc
cua cac truong dai hoc co hoc phi cao

NHAN CAM TRi ', NGUYEN NGQC THUY TIEN 2,
NGUYEN PANG QUANG HUY 2 & PHAM DOAN NGUYEN ?
Trudng Pai hoc Kinh té - Tai chinh TP.HCM
Nhdn bai: 05/01/2021 — Duyét dang: 26/02/2021

Tom tit:

riede xu hwdng bing né ciia cdc chién dich Marketing, qudang cdo trong nganh
I gido duc noi chung va gidao duc dai hoc (PH) ndi riéng tai VN dd va dang
bdt dau dwoc chii trong. Nhiéu tdp doan gido duc ra doi ciing nhw nhu cdu
nguwoi hoc ngdy cang da dang dan dén sw canh tranh giita cdc treong ngay cang gay
gcft, ddac biét la cac truong co hoc phi cao. Vi vdy, dé 6 thé canh tranh duoc véi cdc co
80 gido duc dai hoc khac, nha truong can xdc dinh dwoc chién leoc phat trién cho phu
hop, xdc dinh dwoc yéu té nham tang mirc @6 hdp dan va thu hit thi sinh trong viéc lwa

chon truong dai hoc.

Mouc tiéu nghién cieu ndy sé di sau phan tich cu thé, chi tiét timg yéu t6 lién quan dén
Marketing hon hop (7P) cua cac truong dai hoc co hoc phi cao trén dia ban TPHCM
anh hwéng dén viéc chon truong cia nguoi hoc. Trén co sé do, dira ra mét sé gidi phdp
nham tang mirc do hdp dan dén quyét dinh chon truong ciia nguoi hoc.

Tir khéa: Mirc dp hép déin, dai hoc c6 hoc phi cao, marketing hén hop.

Abstract:

On the popular trend of maketing campaigns espescially marketing and advertising
in education industry in general and higher education in particular in Vietnam is being
gradually attended. Many education corporations were established as well as the
demand of learners for higher education is increasingly diversified, this leads to severe
competition among universities, especially high-tuition universities. In order to be able
to compete with other higher education universities, therefore, each university itself
needs to determine an appropriate development strategy, identify some factors that can
increase the attractive level from learners in choosing a university.

The purpose of this research aims into depth and details analysis of each factor of
marketing mix (7P) of high-tuition universities in Ho Chi Minh city that affects to the
decision of choosing university from learners. On that basis, we suggest some solutions
in order to increase the attractive level from learners to make decision to select the right
university for their own.
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