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Cac yéu to anh hudng dén thuong hiéu

trueong dai hoc nghién ctru tat HUTECH
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Tom tit:
ai viét nay nham xdc dinh cdc yéu té anh huwong dén thwong hiéu truong dai
Bhg)c. Két hop phwong phdp nghién cieu dinh tinh va dinh heong, nghién ciru
nay sir dung bang cau héi dé diéu tra 246 doanh nghiép tai TPHCM dang
hop tdc véi truong Pai hoc Cong nghé TPHCM (HUTECH). Két qua nghién ciru chi ra
rang, c6 04 nhan té danh huong dén thwong hiéu truong dai hoc bao gom: chwong trinh
dao tao, hop tic chuyén giao tri thirc, co sé vt chat, doi ngii giang vién — nhdn vién.
Nghién ciru cho thdy, hoat dong hop tac chuyén giao tri thirc tic dong triec tiép va tich
cue dén thirong hiéu truong dai hoc, qua dé kham phd thém cdc yéu té anh huéng dén
thwong hiéu trieong dai hoc.
Tir khéa: Thwong hi¢u, hop tic chuyén giao tri thirc, trwong dai hoc, doanh
nghiép, HUTECH.

Abstract:

This research aims to examine the factors which influence on college branding.
Combining qualitative and quantitative methods, this study uses questionnaires to collect
data from 246 businesses in Ho Chi Minh city which are cooperating with Ho Chi Minh
University of Technology (HUTECH). The results show that there are 04 factors affecting
brand universities including: Training programs, Cooperation in knowledge conversion,
Facilities, Lecturers and Staff member team. The study shows that the knowledge transfer
activity has direct and positive effects on the brand university, explore more elements
factors that affect the brand university.
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