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Tom tat:
dch mang cong nghiép 4.0 da va dang thiic ddy tang trudng kinh té, dong
thoi phd vé nhitng 16i mon kinh doanh trong nén kinh té thé gidi néi chung
C va ddc biét la ¢ VN néi riéng trong boi canh hdi nhdp kinh té. Bé cé thé canh
tranh va giit vieng vi thé trén thi trieong, cac doanh nghiép khéng chi don thudn phdi tim
cdach dwa san pham dén gan hon véi khdch hang ma con phai ¢é kha ndng tuwong tdc lién
tuc nham bat kip dwoc nhu cau, xu hwdng va phan hoi ciia nhitng nhom khach hang ngay
cang khé tinh. Digital marketing (DM) dwoc xem la cong cu méi va dan khdang dinh dioc
Vi trl cua minh thong qua viéc duoc u’ng dung rong rdi trén pham vi toan thé gidi. Bai
viét voi myc tiéu cung cap mot cdi nhin tong quan vé vai tro ciing nhu ing dung cia DM
tai mt s6 quoc gia trén thé gidi va tai VN dé tir d6 lam co sé diea ra nhitng kién nghi va
ham ¥ quan tri cho cac doanh nghiép VN trong viéc nding cao khd nang tiép cdn khdch
hang ciing nhw khdang dinh diege vi tri ciia minh trén thi trirong.
Tir khéa: Digital marketing, tiép thi s6, CMCN 4.0, thoi dai sé héa.

Abstract:

The Fourth Industrial Revolution (Industry 4.0) has been promoting economic growth
as well as breaking business trails in the global economy and especially in Vietnam in
the process of economic integration. To compete and maintain a position in the market,
enterprises need to not only have to bring products closer to customers, but also can
interact continuously to catch up with demand, trends, and feedback of demanding
customers. Digital marketing (DM) is known as a new tool and increasingly asserted its
position throughout the world. This article mainly aims to provide an overview of the role
and the application of DM in some countries around the world and Vietnam. From there,
the paper proposes solutions and management implications for Vietnamese businesses in
improving access to customers as well as asserting their position in the market.
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