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Tom tit:
4

ng dung mua hang truc tuyén trén dién thoai thong minh dang tao ra nhitng
danh hiedng nhat dinh dén hanh vi mua ciia khdach hang trong thoi ky thuwong
mai dién t. Bai nghién ciru nay tdp trung vao viéc tim hiéu cdc yéu 16 ndo
dang tac déng 1én hanh vi mua hang triec tuyén cia khdch hang va da c6 6 yéu t6: Nhdn
thite sw hitu ich, tinh dé sir dung, thiét ké giao dién, hé thong thanh todn, gid tri nhdn
thire va ¥ kién ngu’m tham khéo di dwoc néu ra. Khi ldy Lazada lam tru’ong hop nghién
cieu cho cde yéu 16 trén thi két qua cho thdy hé thong thanh todn va y kién nguo‘z tham
khdo da bi loai bé trong qud trinh hinh thanh mé hinh SEM. Trong khi dé, thiét ké giao
dién ung dung va gia tri nhan thirc moi la 2 yéu 16 thién vé cong nghé tac dong nhiéu
nhat 1én hanh vi mua hang triec tuyén thong qua bién trung gian ¥ dinh mua hang. Bai
nghién ciru c6 thé thém nhiéu yéu t6 bé sung khac, ciing nhw thay déi doi twong khao sat
va doanh nghiép dé lam phong phii thém.
Tir khod: Ung dung mua hang, ¥ dinh mua hang trwe tuyén, hanh vi mua hang
truc tuyén, Lazada.

Abstract:

Shopping apps are strongly making a certain influence on customer buying behavior
in the e-commerce era. This research focuses on seeking what factors are influencing
customers’ online buying behavior and there are six factors: Perception of usefulness,
Perceived ease of use, App design, Payment system, Epistemic and External influence
were found out. Taking Lazada as a case study, the results show that the Payment system
and External influence were removed when reaching the SEM model. Meanwhile, the App
design and Epistemic are the two technology-oriented factors that have the most impact
on online buying behavior through the intermediate variable of purchasing intention.
For the future researches, there are many other factors can be added to research or
applying in another e-commerce enterprise in Viet Nam.
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