Kinh Té Dia Phuong

Gia tr1 thuong hi¢u tac dong
dén y dinh dat phong truc tuyén cua
du khach noi dia tai TP. Pa Nang

NGUYEN LONG TRAM ANH * & NGUYEN HA THANH BiNH
Truong Pai hoc Vin Hién
Nhdn bai: 30/09/2021 - Duyét dang: 15/11/2021
(*) Lién hé: anhnlt@vhu.edu.vn; Tel: 0904.247.854

Tom tit:
ghién ciru lam ré moi quan hé giiva gid tri thieong hiéu va hanh vi ciia khéch
Ndu lich noi dia khi sw dung Internet dé dat phong dich vu. Dit liéu dwroc thu
thap bang phwong phap phi xdc sudt thudn tién trén 390 khach hang tai 17
co' s6 luw trii tir hai sao tré xuong trén dia ban TP. Da Néng. Phan mém phdn tzch thong
ké SPSS 20.0 dwoc sir dung dé phan tich nham tim kiém mé hinh nghién ciru t6i wu dong
thoi xdc dinh mire d¢ tac dong giita cdc bién trong mé hinh. Nghién ciru da chi ra cdc
yéu t6 la nhdn biét thiwong hiéu, hinh dnh thieong hiéu, chdt lwong cam nhdn, long trung
thanh thwong hiéu cé tac dong lan lwot tir cao xuong thap dén y dinh ddt phong truc
tuyén cua khach du lich ngi dia. Trong do, yéu 16 nhdn biét thuwong hiéu co tac dong tich
cuwee va manh nhat dén ¥ dinh dat phong cua khach du lich néi dia, dac biét la trong giai
doan thé gioi chiu tac dong cua dai dich Covid-19.
Twr khoa: Gid tri thwong hiéu, y dinh dat phong truc tuyén, khach du lich néi dia.

Abstract:

The study clarifies the relationship between brand value and domestic tourists’online
booking behavior. Data was collected by convenience sampling of 390 tourists who
stayed at 17 accommodation establishments with rating from two stars to below in Da
Nang. SPSS 20.0 is used to analyze to find the optimal research model and determine
the level of impact between the variables in the model. The research’s results show that
brand awareness, brand image, perceived quality and brand loyalty have, from high to
low, impacts on the online booking intention of domestic tourists. In particular, brand
awareness has the most positive impact on the online booking intention of domestic
tourists, especially in the period when the world is affected by Covid-19 pandemic.
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