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Tom tit:
ai dich COVID-19 chinh la tac nhan chinh dé khcfng dinh chuyén doi sé
théng con la lira chon, ma da tré thanh van dé song con doi véi cdc doanh
nghiép. O VN, trén 90% doanh nghiép vira va nho chju anh hwong tiéu cuc.
Khong mot linh viuec nao dung ngoai sy tac dong nay, trong do ban lé la mot trong cac
linh viee chiu tac dong I6n nhat tir qud trinh chuyén doi s6. Pady la co hgi chuyén doi dé
phat trién manh mé ciia cdc doanh nghiép ban lé nhbmg cting gdy ra khong it thach thuc
kho khan. Nhan thu’c dige tam quan trong cia van dé nay, bai viét trinh bay mét s6 mé
hinh chuyén déi sé trongtiéu biéu trong va ngodi mede dé lam bai hoc kinh nghiém cho
cac doanh nghiép trong viéc xdc dinh huwong di trong twong lai.
Tir khéa: Chuyén doi s6, nganh bdn 16, ban 1é VN, bdn 1é thé gidi

Abstract:

The COVID-19 pandemic is the main factor to affirm that digital transformation has
been no longer an option, but has become a vital issue for companies. In Vietnam, more
than 90% of small and medium enterprises are negatively affected. No industry can avoid
this impact, in which the retail is one of the sectors most affected by digital transformation.
This is a transforming opportunity for the strong development of retail industry, but it also
creates many challenges and difficulties. Recognizing the importance of this issue, the
paper presents some typical digital transformation models in Vietnam and abroad to give
expericence lessons for businesses in determining future directions.

Keywords: Digital transformation, retail industry, Vietnam retail, retail in the
world.

24  ruATTRIEN & HOQINHAP S661 (71) - Thang 11 - 12/2021




