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Tom tit:
ai dich Covid-19 dd va dang dién ra véi nhitng dién bién khé heong trén
B pham vi toan cau, ddy la tac nhan dan t6i cude khing hodng kinh té, xd hdi
toan thé gidi, tuy nhién né ciing mang lai nhiing thay doi tich cyc trong doi
song kinh té xa héi ciia nhan logi. Mot trong nhwng suw thay doz do la con nguoi hién nay
dang dan thay doi théi quen mua sam, chuyén manh tir mua sam truyén thong sang mua
sam truec tuyén. Do do, dé thich ung, cdc doanh nghiép thay vi phal 1ap trung ddu tw xdy
dung nhitng cira hang vat 1y truyén thong nhie truée ddy, chuyén sang dau tw manh dé
xdy dung cac cho dién ti voi da dang chung logi hang hoa, gia ca canh tranh. Pady la
nén tang dé cho thwong mai dién tir phat trién manh hon trong thoi gian t6i, dong thoi
thiic day doanh nghiép thay doi tw duy, chat heong hang héa va chat lwong dich vu.
Tir khéa: Thwong mai, thwong mai di¢n tie, hanh vi ngwoi tiéu ding, mua sim tryc
tuyén, Covid-19.

Abstract:

The Covid-19 pandemic has been taking place with unpredictable developments on
a global scale, this is the cause of the worldwide economic and social crisis, but it also
brings positive changes. in the socio-economic life of mankind. One of the changes is
that people are now gradually changing their shopping habits, strongly shifting from
traditional shopping to online shopping. Therefore, in order to adapt, businesses instead
of having to focus on investing in building traditional physical stores like before, switch
to investing heavily to build electronic markets with a variety of goods, Competitive
price. This is the foundation for e-commerce to develop more strongly in the coming
time, and at the same time, promote businesses to change their thinking, quality of goods
and quality of services.
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