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Tém tit:
ghién cuitu nay duoc thuc hién voi muc tiéu xdc dinh cac nhan 16 va mirc do
Ndnh hieong dén y dinh tiép tuc sit dung BIDV SmartBanking ciia khdch hang
sau lan sir dung ban dau, tir @6 c6 cac ham ¥ quan tri phu hop. Hai phuong
phap nghién cieu dinh tinh va dinh lvong da dwoc sw dung. Nghién ciru dinh tinh dwoc
thue hién bang ky thudt thdo ludn nhém quan Iy BIDV va nhém 10 khach hang. Nghién
cieu dinh leong dirge tién hanh tiv cudi thang 4 dén giita thang 5/2021 véi mau la 474
khach hang tai TP.HCM da tai ung dung BIDV SmartBanking, dang ki tai khoan nhung
chi sir dung mot vai lan va sau dé & trang thai khong hoat dong/ ché d cho hoat dong/ tw
dong khéa hodc dang ngu déng. Két qua nghién cieu cho thdy viéc tiép tuc sir dung BIDV
SmartBanking chiu dnh hwéng gian tiép ciia Khd ndng twong thich, Kha nang quan sdt
thong qua Cam nhdn sw hitu ich.
Tir khéa: BIDV SmartBanking, khdch hang, PLS-SEM, TPHCM, y dinh tiép tuc
s dung

Abstract:

The research purpose is to identify factors and their affecting levels to the intention
to continue using BIDV SmartBanking of the customers after the 1st usage, then suggest
some managerial implications. The qualitative and quantitative research methodology
were used. The qualitative research methodology was done by the group discussion with
2 BIDV managers and 10 customers. The quantitative research methodology was done
from the end of April to theo middle of May 2021 with the sample of 474 customers in Ho
Chi Minh City who had downloaded the BIDV SmartBanking, registered accounts but
have used several times and are currently in the status of no working/stand by/automatical
locked or hibernated. The research results show that the intention to continue using
BIDV SmartBanking is indirectly affected by the Compatiblity and Observation Ability
through the Perceived Usefulness.
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