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Tom tit:
acebook da tré thanh mang xa hoi phé bién nhat & VN va c6 anh hwong sdu
réng cho nhu cau gidi tri, cdp nhdt tin tirc va két néi xa héi. Quang cdo cd
nhdn héa trén Facebook tré nén quan trong khéng chi cho cdc nha tiép thi
ma con cho cac doanh nghiép, ho kinh doanh, ca the. Nghién cuu nay dwoc thuc hién
nham muc dich kiém dinh méi lién hé gitta cam nhdn ca nhan hoa va y dinh hanh vi cua
ngueoi tiéu ding, thém yéu t6 lo ngai quyén riéng tw. P c¢6 234 tra loi tir dap vién dwoc
sir dung dé nghién ciru chinh thire. Két qua cé 7/9 gid thuyét dwoe chap nhan, phit hop
voi Iy thuyét va cac nghién ciru trieée dé. Trong dé yéu t6 cam nhdn cd nhdn héa néi lén
nhe la yéu t6 quan trong nhdt, tac dong dén hau hét cdc yéu té khdc trong cdu triic, qua
dé tac dong tich cue dén thdi do véi qudang cdo va sau ciing la ¥ dinh hanh vi. Theo dé,
nghién ciku dé xudt mot s6 ham y qudn tri givip ndng cao ¥ dinh hanh vi ciia khach hang
théng qua cdc chién hege quang cdo trén Facebook.
Tir khoa: Quang cdo cd nhin héa; cam nhdn cd nhdn hoa; y dinh hanh vi; quyén
riéng tu; facebook.
Abstract:
Facebook has become the most popular social network in Vietnam and has a far-

reaching influence for entertainment, news updating and social connecting. Thereby,
personalized advertising on Facebook is becoming more and more important not only

for marketers but also for businesses, business households, and individuals. This study

was conducted with the aim of testing the relationship between perceived personalization
and behavioral intention of customers, considering additional privacy concerns. There
have 234 response samples from respondents used for formal research. The results show
7/9 accepted hypotheses, consistent with the theory and previous studies. In which,
perceived personalization factor emerges as the most important factor, affecting most
other factors in the structure, thereby positively affecting the attitude towards advertising
and ultimately the behavior intention. Based on the obtained results, the study proposes a
number of administrative implications to help improve behavioral intention of customers
through advertising strategies on the social media network Facebook.
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