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Tom tit:
uc tiéu ciia nghién civu la phan tich cdc nhan t6 anh hieong dén quyét dinh
Mmua lap lai rau, qua cua nguoi tiéu dung tai kénh siéu thi trén dia ban
thanh phé Tra Vinh. Nghién citu dwoc tién hanh qua 2 giai doan la nghién
cieu dinh tinh so bg va nghién ciru dinh lwong chinh thire. Véi phwong phdp chon mau
thudn tién, thu vé 274 phiéu hop 1é. Phu’ongphap Cronbach’s Alpha nham kiém dinh do
tin cqy thang do, phadn tich nhdn 16 kham phd (EFA) nham nhém gop cdc bién quan sat
lai thanh tirng nhom nhén t6 lam co so cho phan tich hoi quy tuyén tinh. Két qud cho
thdy ¢6 5 nhan t6 anh hieong dén quyét dinh mua Idp lai rau, qud ciia nguoi tiéu ding
(1) Sdn phcim, (2) Bia diém, (3) Chiéu thi, (4) Khong gian/ Trung bay, (5) Sw quan tam
dén sire khoe. Tir @6 tdc gia dé xudt cac ham y chinh sdach dé thu hit va gia ting hrong
khdch hang dén véi cac kénh siéu thi.
Tir khéa: Kénh siéu thi, Quyét dinh mua lgp lai rau, qud, Thanh pho Tra Vinh.

Abstract:

The objective of the study is to analyze the factors affecting the decision to repeat
purchase of vegetables and fruits of consumers at supermarket channels in Tra Vinh
city. The research was conducted in two phases: preliminary qualitative research and
Jformal quantitative research. With the convenient sampling method, 274 valid votes were
collected. Cronbach’s Alpha method is to test the reliability of the scale, exploratory
factor analysis (EFA) aims to group the observed variables into groups of factors as the
basis for linear regression analysis. The results show that there are 5 factors affecting
the decision to repeat purchase of vegetables and fruits of consumers (1) Product, (2)
Location, (3) Promotion, (4) Space/Display, (5) Concern for health. From there, the
author proposes policy implications to attract and increase the number of customers to
supermarket channels.
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(Két qua nghién ciru dugc tai trg boi Truong Pai hoc Tra Vinh thong qua Hop
ddng s6 240/2021/HD.HDKH&DT - DHTV)
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