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Tom tit:
dc nhan t6 danh hwéng dén quyét dinh tiép tuc mua bat dong san cia khdch
‘ hang tai Thanh phé Tra Vinh. Mau nghién cieu dwoc khao sat tie 249 khach
hang da tieng mua bdt déng san théng qua phwong phdp danh gid do tin cdy
bang hé sé Cronbach’s Alpha, phdn tich nhén té kham phd (EFA) va phan tich hoi quy
Binary Logistic. Két qua nghién ciru cho thdy cé bay nhdn t6 anh hwéng dén quyét dinh
tiép tuc mua bat dong san ciia khdch hang tai dia ban Thanh phé Tra Vinh gdm (1) Tai
chinh, (2) Phap 1y, (3) Marketing, (4) Chudn chii quan, (5) Uy tm va danh tiéng, (6) Thai
dova (7) Vitri. T ket qua nghién ciu, bai béo dé xudt mét s6 ham y quan tri dé cé thé
dap tng nhu cdu tiép tuc mua bat dong san cia khach hang tai dia ban Thanh phé Tra
Vinh.
Tir khéa: Bét dpng sin, khdch hang, tiép tuc mua, tinh Tra Vinh.

Abstract:

Factors that influence consumers’ decisions to keep purchasing real estate in Tra
Vinh City. Through dependability evaluation techniques such as the Cronbach’s Alpha
coefficient, exploratory factor analysis (EFA), and binary logistic regression analysis,
the study sample was generated from 249 clients who had ever purchased real estate.
According to research findings, seven factors, including finances, law, marketing,
subjective standards, reputation and reputation, attitude, and position, influence
customers’ decisions to continue purchasing real estate in Tra Vinh city. These factors
are: (1) finance, (2) legal, (3) marketing, (4) reputation and reputation, (5) reputation
and reputation, (5) reputation, and (6) attitude. In order to suit the demands of clients
who want to keep purchasing real estate in Tra Vinh city, the article suggests certain
management implications based on the findings of the research.
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