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Tom tit:
ghién ciru nay dwoc thuc hién voi muc tiéu xdc dinh cac thanh phdn cua
Ntrdch nhiém xa hoi tac dong dén su hai long cua khach hang vé cdc khach
san 4 & 5 sao tai TPHCM. Nghién ciru két hop hai phwong phéap nghién
cieu dinh tinh va dinh lwong, thong qua viéc danh gia do tin cdy Cronbach's Alpha,
phan tich nhan té kham phd EFA, phdn tich hoi quy da bién. Diém m&i ciia nghién ciru
la xdc dinh dwoc trach nhiém vé sw tir thién tac dong manh nhat dén sw hai long cua
khdch hang vé cdc khach san 4 & 5 sao tai TPHCM. Trén co sé nghién ciru, tdc gia
diea ra ham ¥ quan tri nham néng cao sw hai long cia khach hang va ndng cao trach
nhiém xa hoi cua cac khach san 4 & 5 sao tai TPHCM.
Tir khoa: Khach san, sw hai long, trach nhiém xa hdi CSR.

Abstract:

The objective of this study was to assess and validate the impact of the components
of corporate social responsibility (CSR) on customer satisfaction at 4 & 5 star hotels
in Ho Chi Minh City. The study employed both qualitative and quantitative research
methods to complete a questionnaire survey and identify the relationship between the
components of CSR and customer satisfaction. The major finding of the study revealed
that philanthropic responsibility has a strong, positive, and significant impact on
customer satisfaction. The study also suggested managerial implications for enhancing
CSR and customer satisfaction at 4 & 5 star hotels in Ho Chi Minh City.
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